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Bullish on Boston
by Gloria Cordes Larson and James E. Rooney

As many of you know, Governor Deval Patrick, Mayor Thomas
Menino and a host of others came to the Boston Convention
& Exhibition Center in late September to help us announce that
the Bio International Convention was returning to Boston in 2012.
The announcement received heavy press coverage. The overriding
message, however, was about the value of Boston and the
Commonwealth to Bio and other top events.
Boston is not a resort destination. It is instead a city of innovation,
new thinking, smart investment and history. And when an event
chooses Boston, it comes

bio international
returns to boston

here with that in mind.
Robbi Lycett, the head
of Bio’s meetings and
conventions, said as much

Gloria Cordes Larson
MCCA Chairman

James E. Rooney
MCCA Executive Director

Bio expected to bring
record-setting numbers again

in her remarks.

The Massachusetts Convention Center Authority, Governor Deval

With these expectations

Patrick and Mayor Thomas M. Menino announced in late September

comes new business.

that the Bio International Convention will be returning to Boston

Though we can’t credit

in June 2012.

the 2007 Bio event for successfully creating Gov. Patrick’s $1 billion
life sciences initiative, it certainly helped, and the September
announcement about Bio 2012 had all the numbers to back that up.

This is a return visit to Boston for the largest biotechnology convention
in the world. The event was last here in 2007 when Massachusetts

Since the initiative was launched two years ago, the Commonwealth

welcomed over 20,000 attendees. Bio is hoping to attract an even

has made a $48.5 million investment of public dollars in

larger crowd in 2012.

biotechnology that had leveraged an additional $357 million in
federal funds. That’s above and beyond the $24.1 million in economic
activity generated by Bio 2007, which had a record number of
attendees from around the world.
As we move towards 2012, our award-winning staff will

The Bio International Convention attracts attendees from all over
the world. In 2007 Boston welcomed attendees from 48 states,
64 countries and 1,900 companies.
Bio 2007 was a big event that broke multiple records for Boston

concentrate on our more immediate events with this in mind

and the Boston Convention & Exhibition Center, including: economic

as we help our clients succeed both inside our walls as well as

impact, show attendance, event exhibitors and partnering meetings.

in our greater community.
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bio inter n ational returns to bosto n
Bio expected to bring record-setting numbers again
The event generated $24.1 million in
economic impact over the course of four
days. The overall projected economic
impact for 2012 could top $30 million.
“We’re so pleased that Boston and the
Commonwealth will once again host

“Massachusetts is
one of the undisputed
centers of the
life-sciences (industry).”
~Governor Deval Patrick

this extraordinary event,” said James E. Rooney, MCCA executive director.
“We promise to equal if not better the huge success of Bio 2007, and
will work diligently to ensure the 2012 event and future meetings and
conventions help enhance our biotech industry.”
The Boston Convention & Exhibition Center is not big enough to hold the
current convention, so organizers are going to also use the nearby World
Trade Center, the Westin Waterfront Boston, and the Hynes Convention

“We promise to equal if not better the

Center for some events.

huge success of Bio 2007, and will work

“Massachusetts is one of the undisputed centers of the life-sciences
(industry),” said Gov. Patrick, who was lauded for personally lobbying

diligently to ensure the 2012 event and

for Bio’s return to Boston.

future meetings and conventions help

Mayor Menino said Bio’s return to Boston was “further proof” that Boston

enhance our biotech industry.”

is considered a major capital of innovation.

~James E. Rooney, MCCA Executive Director

On our way to the next level
twelve indust ry leaders helping guide t he mcca into t he futur e
In early September, the MCCA took an

The MCCA hired Sam Lippman of Integrated

The MCCA plans to have another session

unique look at itself and how it operates

Show Management and Marketing to work

of the Customer Advisory Group in March.

by hosting its first Customer Advisory

as a facilitator during this event, and to

Group, made up of some of the meeting

help guide the direction throughout the

and convention industry’s biggest names.

multiple discussions.

The overall goal? Help the MCCA learn
what is done well in Boston, and what
needs work.

“What better way to find out what we
need to improve on than from our clients,”
said James E. Rooney, MCCA executive

Twelve members came to Boston to be

director. “Everyone in that room has

part of this group, all of whom have

experienced conventions in Boston, and

held events in Boston. They included

based on their experiences can help us

Felix Niespodziewanski from American

improve and move forward, both as facilities

College of Surgeons, Robbi Lycett from

as well as a convention destination. We

Biotechnology Industry Organization,

want to do things the very best that we

Cathy Scheck from Heart Rhythm Society

can, and this group is a great tool to find

and Judy Smith from Orgill.

out what that means.”

“...help us improve and move forward, both as facilities as well as a convention
destination. We want to do things the very best that we can...”
~James E. Rooney, MCCA Executive Director

Vowel Language
Wheel of Fortune tapes three weeks of episodes
at the Boston Convention & Exhibition Center

mcca w ins w ith showbiz
mcca and optaros win inn ovation award
for open-sour ce event management system
Just eight months after its launched, the MCCA
won an award for ShowBiz, its event management
system. ShowBiz was built exclusively for the
MCCA by both Optaros and MCCA staff to
revolutionize our show management capabilities.
“Together we’ve created an innovative event
management system made specifically for our
needs that can grow with us well into the future,”
said James E. Rooney, MCCA executive director.

Pat Sajak, Vanna White and the crew of

The program has modernized the way the MCCA

Wheel of Fortune spun into Boston in early

does business and allows users to adapt and

September to tape three weeks of shows

adjust as technology changes. This award was

that will air in November. The shows taped

sponsored by Red Hat and JBoss, two leaders in

three Boston-themed weeks: historic

the field of open-source operating systems. The

Boston, College Week and Boston sports.

MCCA and Optaros were winners alongside some
The stage in Exhibit Hall C resembled

heavy hitters, including Whole Foods, Geico

a mini Boston, with the Old North Church
and Beacon Hill brownstones lining the
stage. Vanna White went on-location
at popular spots all around the city, such
as Boston Common, Faneuil Hall and the
Union Oyster House.
With 160 workers, as well as 200 local
employees for security and police support,
the game show was estimated to have
created a total economic impact of
$1.1 million to the Commonwealth over
a week’s time.

Insurance, and Verizon Wireless.
said James E. Rooney, MCCA executive
director. “This is an event everyone can
enjoy and one that is being talked about
throughout the state. It received a large
amount of local press during the week
of taping as well as the weeks following.”
Crowds lined up hours before the doors
opened, all hoping to snag a seat as close
to the stage as possible. While the majority
of the crowd was well over 60, there were

Anchors Away!
Despite dire predictions,
SailBoston proves unsinkable
From July 8-13th, 45 ships from across the world
navigated their way to Boston for Sail Boston
2009, an event that almost didn’t happen due

people of all ages in attendance, including

to financial troubles. At the urging of Gov. Deval

“The viewers will get a different perspective

families. Tickets in fact were so scarce

Patrick and Mayor Thomas M. Menino, the MCCA

of Boston without us having to pay a cent,”

and popular that they were being sold

contriubuted more than $1 million to the event,

on craigslist. Audience members were

allowing it to continue. Though organizers

loud and chipper throughout the tapings

and the media were expecting a weak turnout

as they saw first-hand what putting

due to the economy and the weather, nearly

on a live game show is like, procedural

3.1 million people attended this event, four times

mishaps and all.
Mayor Menino declared the first day
of taping, September 3, as Wheel of
Fortune Day in Boston. To find out how
Boston’s contestants made out, check
out Wheel of Fortune during the first
three weeks of November.
Photograph by: Carol Kaelson

ev en t spot l i g ht

more than expected.

BUZ Z

the Buzz
sponsorship, basketball & social media

A Successful Run

Throughout July and August, thousands gathered on the

Boston Common to view the magic of William Shakespeare’s

The Comedy of Errors for free, thanks in large part to the MCCA.
This was the first year the Commonwealth
Shakespeare Company operated as an

independent theater company, so the need
for outside help was great. The MCCA

sponsored the summer production, donating
an initial $5,000 while also creating a $1

parking discount for attendees who used

the Boston Common Garage. In addition, for each redeemed

parking coupon, the MCCA donated $2 to support the theater
company. Over 1,700 Boston Common Garage coupons were
used, resulting in a donation of $3,490.

Springfield Dons its Armor

The Springfield Armor, the city’s new

NBA D-League team, begins its inaugural
season on November 27 at the

MassMutual Center against the Iowa

Energy. With Dee Brown, a former Boston
Celtic, as the new head coach, the team
is expected to have an interesting

season, but there are already a number of wins. The franchise

was hoping to sell 1,000 season tickets, but have succeeded in

selling almost 1,100 by early fall, ranking the team near the top
of all 16 D-League teams in ticket sales. The Springfield Armor

is the NBA’s first attempt to expand their development league
to New England, along with the Maine Red Claws of Portland,
who are expected to be one of the Armor’s top rivals.

Tweeting the MCCA
The Massachusetts Convention Center Authority has entered
the realm of social media. The MCCA has begun using the
Twitter network to “tweet” about upcoming events and news.
A Facebook page is also in the works. Both Facebook and
Twitter will allow people interested in the MCCA to learn about
what’s going on both at the agency as well as at events.
It also allows the MCCA to directly connect with attendees
and exhibitors to broaden their experience in our facilities.
In return, the MCCA gains vast exposure from these tools –
from posting photos of the recent Running of the Beds race
with local hotels, to issuing press releases. In the future, these
tweets will eventually be used to monitor Twitter feeds
around an event to help bolster customer service. Check it
out at http://twitter.com/MassConvention.
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n ovember 2009
4-6

B

Bank Administration Institute | 5,000

6-11

H

Association of American Medical Colleges-2009
Annual Meeting | 3,500

9

B

Marine Corp Luncheon | 1,500

9-16

B

Pri-Med East | 6,000

12-13

H

Clean Energy Conference | 500

13-15

H

Antiquarian Book Fair | 3,000

16

H

Excuses Begone- A Talk with Dr. Wayne W. Dyer | 2,000

18-19

H

American Association for Cancer ResearchMolecular Targets and Cancer Therapeutics | 3,000

19

B

14th Annual Kenneth B. Schwartz Center Dinner | 1,800

20-21

H

Psychonomic Society | 1,600

20-22

B

DISCO International 2009 Career Forum | 4,000

21

H

Police and State Trooper Exam | 1,000

29-3

H

Materials Research Society | 2,500

30

B

Iron Mountain Employee’s Meeting | 350

december 2009
Trim line. Does not print.

1

B

Adobe Meeting | 400

2-6

B

New England International Auto Show | 32,600

4-9

H

American Epilepsy Society | 3,000

9

B

NE Venture Summit | 250

5

B

New York City Dance Alliance | 2,500

5

B

CFA Exam | 1,000

10

B

Massachusetts Conference for Women | 4,500

12-13

B

El Jolgorio Gala | 1,500

31

H

First Night Celebration | 15,000

ja n ua ry 2010
9-13

B

John Hancock 2010 | 250

13-14

B

MASCON 2010 | 3,900

16-18

B

American Library Association | 13,000

18

H

Martin Luther King Breakfast | 1,000

21

B

Colliers, Meredith & Grew | 1,500

22-23

H

Massachusetts Municipal Association | 1,000

23

B

Big Night 2010 | 1,200

28-30

B

Yankee Dental Congress | 28,000

feb r ua ry 2010
3-5

B

New England Grows | 13,000

13-16

H

National Association for Campus Activities 2010
National Conference | 2,500

13-21

B

New England Boat Show | 41,500

19-21

H

Girl’s Only Weekend | 20,000

26

H

NEOS Conference | 1,500

B BCEC Event | Attendees
H Hynes Event | Attendees

tear along here
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basketball comes home

Fans gathered at the MassMutual Center to take part
in the Hall of Fame Enshrinement Rally
Basketball fans of all ages gathered in Springfield on September 11 for
the Class of 2009 Basketball Hall of Fame Inductions. But despite a stellar
lineup, Michael Jordan was the one inductee all fans wanted to see.
As a precursor to the inductions, the MassMutual Center held a Hall of
Fame Enshrinement Rally where fans could cheer on the Class of 2009
for free. Despite the rain, more than 3,000 fans attended. Dee Brown,
the new Springfield Armor coach, opened up the rally promoting our
new team. After a solemn remembrance of the events of Sept. 11, 2001,
the Class of 2009 was introduced: C. Vivian Stringer, John Stockton,
Jerry Sloan, David Robinson and Jordan.

Boston Convention & Exhibition Center
415 Summer Street, Boston, MA 02210

For the rest of the afternoon, fans were given a chance to participate
in the D-League Jam Session at the MassMutual Center. Here guests
could play an assortment of interactive games and win prizes. Fans
were also given a chance to test out the new EA Sports video game
“NBA Live 21.”
The formal induction took place that evening at Symphony Hall
in Springfield. Tickets to the induction and all 2,000 hotel rooms
in Springfield were sold out.
This event was important for both Springfield and the MassMutual
Center. The Hall of Fame was discussed internationally, even more
so because of Jordan’s induction. It was highlighted on news and
sports broadcasts around the world, having positive media exposure
to the city and our MassMutual center.

