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BCEC
Hynes
Total
Total Attendees
Total Hotel Roomnights
Economic Impact

12
30
42
138,637
216,514
$157.61 million
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• BCEC
• Hynes
• Total
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The BCEC surge in attendees has boosted
economic impact for the region.
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We are pleased to present you
with this year’s MCCA Economic
Impact Report.

In your hands is a guide to the economic activity generated
by the Boston Convention & Exhibition Center and the Hynes
Convention Center and its positive impact on people, businesses,
and institutions in the region.

M edical E vents

With Massachusetts being a leader in healthcare
and biotech it is no surprise that medical and life
science events are the MCCA’s best customers.
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WELC

10
18
28
87,091
97,333
$85.06 million

Commercial E v ents

• BCEC
• Hynes
• Total
• Total Attendees
• Total Hotel Roomnights
• Economic Impact

13
3
16
157,412
45,597
$63.77 million

E du cational E v ents

• BCEC
• Hynes
• Total
• Total Attendees
• Total Hotel Roomnights
• Economic Impact

6
14
20
53,810
79,023
$59.54 million

To understand the MCCA’s contribution to the regional economy,
we measure spending by convention attendees in the local
business sectors on hotel rooms, transportation, restaurants,
and retail.
In 2007, the BCEC and the Hynes Convention Center generated
$494.2 million in economic impact against the $41.8 million in
operating costs. This impressive return on investment was due
in part to a 43 percent increase in attendees at the 247 events
held at both venues. By drawing over a half million attendees
in 2007 alone, the BCEC welcomed its one millionth attendee in
November and was named “Convention Center of the Year” by a
leading industry publication.

2007

We invite you to open this guide and meet
some of the individuals, businesses, and
institutions benefitting directly from the
spending of hundreds of thousands of visitors
coming to Boston to attend conventions and
experience all that the region has to offer.

Economic Impact represents the effects
of direct spending by event attendees
on hotel rooms, local transportation,
shopping, and dining.

E conomic Impact

E v ents and Conv entions

• In 2007, the BCEC hosted 125 events, bringing in 528,027
attendees with 364,577 associated hotel roomnights
and $306.22 million in economic activity. This was a
4% increase in economic impact and a 43% increase in
attendees over the previous year.
• In 2007, the Hynes hosted 122 events, bringing in 324,701
attendees with 237,535 associated hotel roomnights
and $188 million in economic activity.
• In 2007, the BCEC and the Hynes generated $494.2 million
in economic impact, compared to the $41.8 million it cost to
run both facilities.

The convention center
industry is responsible for
sustaining 5,809 jobs.

ECONOMIC IMPACT REPORT

Massachusetts Convention Center Authority

• The BCEC hosted 125 events in 2007 while the Hynes
hosted 122. In total, the MCCA held 247 events in 2007.
H otel R oomnig hts

•
•
•
•

364,577 in association with BCEC events.
237,535 in association with Hynes events.
602,112 hotel roomnights hosted in 2007.
14% of all the city’s roomnights are related to
convention business.

Attendees

• The BCEC drew 528,027 attendees, 43% higher than
the previous year.
• The Hynes drew 324,701 attendees.
• 852,728 attendees came to Boston in 2007, nearly 22.5%
higher than the previous year.

Over $750,000 has
been donated to
the South Boston
Community
Development
Foundation from
gate show and
parking proceeds.

They, along with all of the residents and businesses of the
Commonwealth, are experiencing a solid return on their
investment through substantial visitor spending, the sustaining
of jobs, and steady tax revenues.

N on -“con v entional” E vents

• BCEC
• Hynes
• Total
• Total Attendees
• Total Hotel Roomnights
• Economic Impact

84
57
141
415,778
163,645
$128.23 million

James E. Rooney
Executive Director

ECONOMI

���
OTHER

OME

200

IMPAC

E conomic I mpact By IN D USTRY T YPE

EDUCATION

The Bottom Line
In 2007, the BCEC and the Hynes hosted
247 events, bringing in 852,728
attendees with 602,112 associated hotel
room nights and $494.2 million in
economic activity.

415 Summer Street, Boston, Massachusetts 02210
Tel 617.954.2000 Fax 617.954.2299
www.massconvention.com
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Johanna Storella
Chief Financial Officer

James E. Rooney
Executive Director

Travis McCready
Chief Operating Officer

Maria Joya
Housekeeping,
The Colonnade Hotel

Anthony Williams
Founder, BalletRox

Travel with convention attendees
across Boston as they interact with
individuals and organizations that

“ We have something for every Hynes visitor’s
interest, taste, and schedule. The Back Bay
is the essence of the city, its people, its culture
and its energy. It is a place where people
gather, relax and enjoy the city and sense of
place — an amazing place.”

“ The Convention Center is great
for our business and we work
closely with them to plan for large
numbers of passengers arriving
and departing.”

“ The continuing appeal of
the Hynes has a very positive
impact on our business —
we’re next-door neighbors in
the truest sense.”

Bryan Koop
Senior VP, Boston Properties
Operator, Prudential Mall

Tom Kinton
CEO, Massport

David J. Colella
Vice President and Managing Director,
The Colonnade Hotel

are benefiting from the success of the
“ I feel privileged to have the chance
to show visitors how courteous and
hospitable Bostonians truly are.”

BCEC and the Hynes. Our economic
impact reaches across Greater

Maria Joya
Housekeeping,
The Colonnade Hotel

Boston to both expected — and

DINING

N O N - P R O F I T O R G A N I Z AT I O N S

D E V E LO PM E N T

SOUTH BOSTON COMMUNIT Y

The average attendee spent nearly $50 per day on
food & beverage leading to over $57 million spent
at local restaurants.

The MCCA has donated more than $750,000 to local
non-profit organizations.

Since the BCEC opened in 2004, the amount of mix-use
space located in the South Boston Waterfront has grown
to nearly 8 million square feet.

The MCCA’s Lunch Time Trolley brought over 6,000
attendees to South Boston restaurants.

When diners from every corner of
the globe visit your restaurant, you
need to be prepared to deliver an
unparalleled experience. Roger
Berkowitz, CEO and President of
Legal Sea Foods, thrives on the
pressure. “World-class events at the
Hynes and the BCEC bring worldclass diners to our doors. With our
extensive experience and polished
service, we’re confident we can

meet and exceed their expectations.”
Waitress Shana L’italien can always
tell when a large convention is in
town. “Visitors are always excited to
eat here and talk with us about the
restaurant. And the staff loves the
chance to make great money.”

“ We’ll keep taking care of hungry
convention-goers on the waterfront,
particularly with our new restaurant
— scheduled to open in 2010.”
Roger Berkowitz
CEO and President,
Legal Seafoods

At the luncheon held to honor
Community Partnership grant
recipients, Anthony Williams,
founder of BalletRox, explains
what the support means to his
organization. “Our grant from
the MCCA goes a long way
toward helping us underwrite
our dance and theater programs
and award dance scholarships
to Boston’s underserved youth.”
Joe Nee, president of the South
Boston Community Development
Foundation, echoes this sentiment,

saying, “We at the SBCDF and the
non-profits we serve are truly
grateful for the continued generosity
and support of the MCCA.” Now
that gate shows are permitted at
the BCEC, a portion of the profits
from each show is contributing to
the quality of life in South Boston
and across the city through the
Community Partnership grants.

unexpected — places.
“Legal is such a fixture in Boston
that customers come here both
for the food and to get a feel
for the city’s personality.”

“ I know when a big show is
in town — I’m busy for the
whole shift. But I love being
an ambassador for Boston,
not to mention the tips.”

Shana L’italien
Waitress, Legal Seafoods

“The Convention Center was a very big,
successful step toward revitalizing the
waterfront. At the Fallon Company,
we’re pleased to be taking another big
step with Fan Pier.”

“We show children that no matter who
they are, how they look, or what their
backgrounds are, they can become
successful, proud adults.”

T R A N S P O R TAT I O N

R E TA I L

14% of all the city’s hotel roomnights are created by
convention business.

64% of visitors take a plane to Boston; nearly 132,000
taxis pick-ups and drop-offs occurred at the BCEC.

The average attendee spent over $40 per day on retail
leading to over $52 million in shopping by attendees.

Located in the heart of the Back
Bay, The Colonnade Hotel is ideally
positioned to receive attendees and
planners at the Hynes Convention
Center. “The continued success
of the Hynes has been a terrific
partner with our success,” says the
hotel’s Vice President and Managing
Director, David J. Colella. “And
with the enhancements underway
at the Hynes, we look forward
to playing an important role in
meetings and events for years to

Massport CEO Tom Kinton sets
the expectations bar high. “Logan
is where convention visitors get
their first impressions of Boston;
it’s also where they form their last
impressions. We have a responsibility
to demonstrate to convention-goers
and convention planners alike that
Boston is a world-class city.” The
MCCA works closely with Massport
to ensure visitors to the BCEC and
the Hynes enjoy smooth, troublefree travel between the airport and

Boston’s thriving Back Bay
neighborhood is a collection of
Boston’s best culture, dining, and
shopping. “Dynamic to its core, The
Back Bay delivers one of Boston’s
best experiences. Whether they’re
bringing gifts home to their families
or just out and about, convention
attendees love to shop, eat, and
explore the neighborhood,” says
Boston Properties Senior VP, Bryan
Koop. “And visitors love to take a
piece of Boston back home with

their destinations. And this attention
to customer service extends to taxis
through the Advantage Boston Taxi
Rewards program. “I was thrilled to
win $500 just for doing my job well,”
says Abdinasir Aden. “I believe in
treating everyone who enters my
cab with courtesy and respect.”

them,” says pushcart vendor
Klarens Karanxha. “Our location
in the Prudential Mall makes it
convenient for Hynes attendees
to get away for a few minutes
and check out our interesting
merchandise.”

Richard Ansara
Chef, Amrheins

Boston Convention and
Exhibition Center

“ The MCCA donation is another small
step in our quest to improve the lives
of our South Boston neighbors.”
Joe Nee
President, South Boston Community
Development Foundation

Pamela Cole. “People love the
authenticity and history, from
the oldest hand-carved bar in
America to the first draft beer pump
in Boston.” Chef Richard Ansara
works hard to build a menu that
serves local favorites, giving visitors
the chance to sample a typical
Boston meal.

“ The BCEC brings business into
our neighborhood. Convention
visitors hop on the trolley and are
dropped right at our front door.”
Pamela Cole
General Manager, Amrheins

“ When visitors come to
Amrheins they know they’re
experiencing an authentic
piece of Boston, not a
tourist destination.”

Klarens & Nensi Karanxha
Owners, Boston Artwork
Pushcart, Prudential Mall

H O S P I TA L I T Y

When convention visitors walk
into Amrheins Restaurant they’re
walking into a piece of Boston
history. A Boston tradition since
1890, the restaurant has always
been a welcome gathering place
for friends and neighbors enjoying
quality meals. “Amrheins serves a
great combination of locals and
visitors from around the world,” says
President and General Manager

Joe Fallon
President/CEO, Fallon Company

“We love that the products we sell make their
way back to countries all over the world.”

John B. Hynes Veterans Memorial
Convention Center

Russell Hedvig
Guest Services Ambassador, MCCA

to the BCEC. I believe that Fan Pier
has the unique opportunity to not
only transform the waterfront into
a vibrant, 24-hour neighborhood
but also serve to enhance the
waterfront’s position as a world-class
global destination.”

Anthony Williams
Founder, BalletRox

Abdinasir Aden
Boston Cab Driver

come.” For housekeeper Maria Joya
the dynamic environment at the
Colonnade adds excitement to her
workday. “It’s so interesting meeting
people from all over the world. I
feel privileged to have the chance
to show them how courteous and
hospitable Bostonians truly are.”

For Fan Pier developer Joe Fallon,
being part of the revitalization of the
Boston waterfront is tremendously
rewarding. “We’re so pleased to
be fueling the resurgence and
expansion of urban living on the
waterfront. When complete, Fan
Pier will be the perfect complement

